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Human – Technology Interface

Every Advancement of 
Technology Has Made 

Humans Lazier

Latest Developments are 
making us Weaker 

It is leading us towards 
CONGITIVE 

SURRENDER

We may be moving 
towards the end of the 

Age of Information



From the Age of Information to the Age of Imagination

3



4



The Financial Paradox

WILL QUARTERLY RESULTS MAKE 
SENSE?

HOW DO WE SET A VALUE FOR 
MARKET MAKING?

HOW DO WE DETERMINE THE 
VALUE OF A NEW BUSINESS 

MODEL?



Value Measurement

• GMV
• Revenue
• Profits
• Cash at Hand
• Tangible Assets
• Intangibles / Goodwill
• Market Cap
• Leverage
• Customer Base
• Planet
• People

Market Making
New Business Models

OR



Paradigm Shift

Prediction and 
Prescription

Scenario
Planning

Custodian of 
Financial Health Custodian of Futures
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Thank You
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